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The Talent, Johanna M. Cook 

National cooking personality and host, Johanna M. 
Cook has been captivating audiences with Momma 
Cuisine for many years. The brandõs mission is to 
simply get families across America making Great 
Everyday Meals simply, affordably and elegantly. 
Momma Cuisineõs vision is to connect with their 
targeted consumer base of busy moms by providing 
exclusive access to the best of what brands can 
offer.

Johannaõs warm and engaging personality has 
helped her become an internationally recognized 
cooking personality and host, as she regularly 
appears on live television. Momma Cuisineõs online 
cooking series In The Kitch , which features 
interviews in the kitchen with nationally recognized 
celebrities, has garnered the attention of 
mainstream media. Momma Cuisineõs audience 
has become increasingly loyal and 
knowledgeable about the brand.



The Talent, Johanna M. Cook 

Å Highly engaged social media audience

Å A trusted resource in home cooking, parenting, entrepreneurship and female topics.

Å Momma Cuisineõs influence crosses over to traditional media with television, radio, online and 
live appearances.

Å Target audience of mothers and young families who are interested in cooking at home, 
entertaining and creating a family environment.



Testimonials

òInmy role as Marketing Director for the
Good Food Festival and Conference
(presented by FamilyFarmed.org) I've
worked with Johanna the past two years.
She has worked with us as a Media
Sponsor and has been fantastic helping
us get the word out about our event. She
is extremely enthusiastic about partnering
with us and totally understands our
messaging. Herefforts via custom videos,
video branding, Twitterchats, blog posts
and lots of social media posting mean
we reach an enormous audience of folks
who should know about the Good Food
Festival and attend . On top of past
success, she is already brainstorming
creative ways to work with us on
promotion of the event next year! We
LOVEworking with Johanna and
Momma Cuisine!ó

Grant Kessler,Marketing Dir.
Good Food Festival

òI worked with Johanna on behalf of Buick to sponsor 
two of her Summer Tours. She is a true, loyal brand 
enthusiast - a rare find these days. She is one of the 
hardest-working, most creative people I've had the 
pleasure to meet as a PR professional. Johanna and 
her Momma Cuisine brand will always go above and 
beyond to get results, and will do so in an authentic 
way. She chooses her brand partnerships carefully, 
and then exceeds expectation. She is truly passionate 
about her own personal brand, and it shows in her 
work.ó

Connie Burke, Sr. Mgr. Corp. Div.
General Motors

òMomma Cuisine is an imaginative and responsive 
partner. They continuously offer up new ideas on ways 
to further extend the reach of our brand. Our 
involvement to date has increased our exposure 
through numerous and exciting platforms across 
multiple media channels.ó

Carole Martell, Marketing Mgr. 
& SustainabilitySpecialist
Door to Door Organics



Previous Media Coverage

http://wgntv.com/2013/06/12/lunchbreak-avocado-dressing-recipe-from-momma-cuisine/
http://www.chicagoautoshow.com/buick-summer-cooking-tour-with-momma-cuisine/
http://www.wciu.com/videos/youandme/mama-cuisine-turkey-paninis
http://www.king5.com/story/entertainment/television/programs/new-day-northwest/2014/11/13/johanna-cook-momma-cuisine-turducken/18965333/
http://www.myfoxchicago.com/Clip/10811214/momma-cuisines-turducken-101
http://wgntv.com/2014/11/28/midday-fix-momma-cuisine-makes-turducken-ramen/
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Brand Properties

Momma Cuisine continuously focuses on 
reaching  and engaging  their target audience 
by streaming content on multiple platforms. 
Each platform is a revenue stream for the brand.

ÅDigital Magazine:  GEM Food Mag

ÅStreaming Television:  Syndicated on The 
Food Channel, RokuTV, iFood.tv, Frequency, 
YouTube, Facebook

ÅMobile App:  Available on Android

ÅWebsite:  MommaCuisine.com

ÅSocial Media:  Facebook, Twitter, Pinterest 
and Instagram

ÅCooking Tour/Demos:National live tour with 
TV/media appearances nationwide 

ÅSpokesperson: Represent & endorse brands 
in mass media, social media, content, live 
appearances 



GEM Food Mag  is a quarterly (seasonal) digital magazine that delivers content in a fresh, mobile -
friendly platform where readers may experience digitally flipping through pages of high -resolution 
content on their mobile phones and tablets. 

Features include stories and recipes by contributing writers/bloggers, product giveaways, 
interviews with well-known chefs, holiday ideas, tips/trends, and of course, recipes!

Websites aren't a fast enough way for consumers to reach content from their favorite personalities 
and brands, and Momma Cuisine is simply delivering exciting content in a better way! 

Great Everyday Meals Digital Magazine 



Streaming Television

Partnering with iFood.TV, the Momma Cuisine Channel 
distribution of videos and shows soft launched on 
September 5, 2014 on ROKU where over 8 million ROKU TV 
Player users have access to the Momma Cuisine Channel 
and leading in the market over Apple TV.

Å70,014 views in last 12 months

Å8 million total ROKU TV users 

ÅUsed by roughly 10-12% of US households

ÅAverage: 10,000 minutes watched per 
month

ÅAudience: 49% Male 51% Female

ÅTop Five States: Illinois, California, New 
York, Texas, Washington

ÅAverage Audience Retention: 2:43 
minutes

ÅShows Featured: In The Kitch recipes, 
cooking talk show, live streams, how to 
videos and interviews

In Summer 2015, Momma Cuisine shows have increased distribution to Frequency and The Food 
Channel where Momma Cuisine shows and videos have the opportunity to be featured on USA TODAY 
and Huffington Post Taste, as well as distributed to third-parties. Distributing the web shows on Roku, The 
Food Channel and Frequency, as well as traditional methods on YouTube and Facebook, allow the 
reach to increase exponentially and for the masses to recognize Momma Cuisine as a brand to follow 
and see Johanna Cookõs talent as a cooking personality, host and expert as well as increases the 
brands who sponsor Momma Cuisine to added value exposure. 


